
PRIVATE PROPERTY

EVENT 
MARKETING 
CASE STUDY



Content

Objecive

Tactics used

01

02

04

The Event In Number
USER ENGAGEMENT

POST REACH

ONLINE TICKET SALE

PRE-EVENT

DURING THE EVENT

AFTER THE EVENT

Venue 03

Results 05



Background



Helping Private Property 
Promote and Sell Out The 
Real Estate Industry Summit 
Event

The Real Estate Industry Summit 2022 (R.E.I.S.) focused on 
educating real estate professionals. The event consisted 
of talks, panels, discussions, and networking opportunities 
from some of the best minds in real estate. Moody and 
Smith Digital was approached by Private Property to provide 
the complete social media event promotion and live event 
engagement for this occasion.



1. The Event In Numbers

ONLINE EVENT TICKETS SALES

1200

POST REACH

USER ENGAGEMENT

273% 
Engagement Growth

Reach Growth

Event Tickets Sold

4.09M to 23.32M



2. Objective

TREND ON 
TWITTER

HIGH OPEN RATES ON 
EMAIL

HIGH ENGAGEMENT 
WITH THE CONTENT 

CREATED

HAVE 1200 GUESTS 
ATTEND

HIGH WEBSITE 
TRAFFIC



3. Venue

The Sandton 
Convention 
Center



4. Tactics used

Pre-event

SOCIAL MEDIA: 
•	 Video Content: Educational
•	 Stills: Educate and Inspire
•	 Carousel post: Educate and Inspire
•	 Infographic: Educate

3 X EMAIL DRIP CAMPAIGNS TARGETED TO:
•	 Real Estate Agents in Johannesburg 
•	 Real Estate Agents from Outside Johannesburg 
•	 Consumers 

Visual 1 Visual 2 Visual 3

Please see the visuals

Visual 4

https://www.instagram.com/p/CifRGejDyJ_/?igshid=YmMyMTA2M2Y=
https://www.instagram.com/p/CjAj2OSMtLw/
https://www.instagram.com/p/Ci2Z_SZD3ML/?igshid=YmMyMTA2M2Y=
 https://www.instagram.com/p/Cj0edz8D036/
https://www.instagram.com/p/CiPg8d7DPHP/?igshid=YmMyMTA2M2Y=
https://www.instagram.com/p/CjQXzuTsmHa/
https://www.instagram.com/p/CifRGejDyJ_/?igshid=YmMyMTA2M2Y=
https://www.instagram.com/p/CjVUkTwocyK/


4. Tactics used

POSTS THAT WENT OUT ON THE DAY OF THE EVENT:
	
6 POSTS PER HOUR

12 SPEAKER REELS

3 REELS

85 postsTOTAL POSTS ON THE DAY:HOURLY CATCHUP

TOPIC KEY POINTS QUOTESUMMARY

N L N M

During the event

Visual 1 Visual 2

Please see the visuals

1 HOURLY CATCHUP

https://www.instagram.com/p/CifRGejDyJ_/?igshid=YmMyMTA2M2Y=
https://m.facebook.com/story.php?story_fbid=pfbid0Ldu9SRBk2ip8CtUrZ7u4qv8nhF3DufSVxCayuLqyzzM3x6uGK9RePkVwqqXuDxxcl&id=109571966014&mibextid=qC1gEa
https://www.instagram.com/p/Ci2Z_SZD3ML/?igshid=YmMyMTA2M2Y=
https://m.facebook.com/story.php?story_fbid=pfbid0rqQsjGuQuGBENowZKiakg3TDCjLUKQRxCURrQuhkKjGxVayEjcnG1MNS8oWw86Sul&id=109571966014&mibextid=qC1gEa


4. Tactics used

Google Forms Feedback: 		
270 Responses

How did  you hear about R.E.I.S?

267 Responses

02 04 06 08 01 00

Google

Email

Social Media, Facebook, Insta...

Word pof Mouth

My Agency

Out Door Advertisiment 

Others

After the event



4. Tactics used

How likely are you to attend next years summit?

•	 Event recap sent to Private Property’s email database
•	 Video Testimonials gathered from attendees
•	 Video Interviews with Speakers 

270 Responses

300

200

100

0
12 34 5

Visual 1 Visual 2 Visual 3

Please see the visuals

https://www.instagram.com/p/CifRGejDyJ_/?igshid=YmMyMTA2M2Y=
https://www.instagram.com/reel/Ckf4U4SIgtc/?igshid=YmMyMTA2M2Y=
https://www.instagram.com/p/Ci2Z_SZD3ML/?igshid=YmMyMTA2M2Y=
https://www.instagram.com/reel/Ckf4U4SIgtc/?igshid=YmMyMTA2M2Y=
https://www.instagram.com/p/CiPg8d7DPHP/?igshid=YmMyMTA2M2Y=
https://www.instagram.com/reel/CkaMtCooEYK/?igshid=YmMyMTA2M2Y=


5. Results

100% 4TH 470.2%  4.23M 
to 5.84m

Social Media 
Reach Growth

Post Impression 
Growth

Tickets 
Sold

Trend On 
Twitter



WWW.MOODYANDSMITH.COM


