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Background



Helping Hyder Properties Promote 
and Book Out The Launch of The 93 
On New Development

Hyder Properties is an international real estate development 
company. Since its launch in 2017, they have developed several 
properties within the financial hub of Midrand. 

Hyder properties approached Moody and Smith to generate 
awareness and secure attendance for the launch event for their 
latest development, 93 On New in September 2022 

Moody and Smith developed and implemented a strategic 
marketing campaign that helped them achieve their goal and 
more. 



1. The Event in Numbers Social Media 
Engagement

 982  143

Profile visits 
on Instagram

 Website click 
throughs on 

Instagram

674K  95

Impressions New 
Followers

PAID AD CONVERSIONS:
•	 Facebook generated 69,40% conversions
•	 Google generated 47,27% conversions

3 SALES ON THE DAY: 
•	 7 Units sold off plan 



2. Objective

MEET THE TARGET NUMBER OF 
200 EVENT RSVPS

DRIVE TRAFFIC TO THE ONLINE 
BOOKING FORM 

CREATE NEW LEADS AND 
DRIVE PROPERTY SALES

GENERATE 
AWARENESS

GENERATE 
INTEREST



3. Venue

93 On New 
Property 
Development, 
Midrand



4. Tactics used

Pre-event

SOCIAL MEDIA:
•	 Countdown posts: X amount of days left until the launch to generate 

excitement
•	 Stills: Amenities-focused to showcase what prospective buyers can expect.
•	 Stills: Poll posts to create organic engagement and reach. 

Visual 1 Visual 2 Visual 3

Please see the visuals

https://www.instagram.com/p/CifRGejDyJ_/?igshid=YmMyMTA2M2Y=
https://www.instagram.com/p/Ci2Z_SZD3ML/?igshid=YmMyMTA2M2Y=
https://www.instagram.com/p/Ci2Z_SZD3ML/?igshid=YmMyMTA2M2Y=
https://www.instagram.com/p/CifRGejDyJ_/?igshid=YmMyMTA2M2Y=
https://www.instagram.com/p/CiPg8d7DPHP/?igshid=YmMyMTA2M2Y=
https://www.instagram.com/p/CiPg8d7DPHP/?igshid=YmMyMTA2M2Y=


4. Tactics used

After the event

•	 Recap Video 
•	 Launch Highlights Social Media Posts 
•	 Emailer to Hyder Properties database 

Please see the visuals

Visual 1 Visual 2 Visual 3 Visual 4
 
Visual 5

https://drive.google.com/file/d/10icsN08YvEzqxILpLKP58iLEiZ2ajxp6/view                 
https://drive.google.com/file/d/10icsN08YvEzqxILpLKP58iLEiZ2ajxp6/view
https://drive.google.com/file/d/10icsN08YvEzqxILpLKP58iLEiZ2ajxp6/view
 https://youtu.be/e1vmnjv_jKU 


https://youtu.be/e1vmnjv_jKU
 https://youtu.be/-RD5z7Wukf0 

https://youtu.be/-RD5z7Wukf0
 https://youtu.be/g99pPAr5RJ4

https://youtu.be/g99pPAr5RJ4
https://youtu.be/cvIm0Hzc3a4 
https://youtu.be/cvIm0Hzc3a4
https://youtu.be/cvIm0Hzc3a4


5. Results

100% of the 
target 200

 166 000  7 576

Units soldRSVP form clicks RSVP targetImpressions
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