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Background

The following shows part of a report prepared for a client.
The value we created within our first year of working together, is
an indication of how much we can do for you.

In many instances, we've interchangeably used the term “we” to mean the client.




Overview

Audience Growth

BEFORE AFTER

ﬁ 638,032

€) 25,6

91,742




Since we took over In Feb 2020,

12 things happened
which your competition
wishes had Not.



ACCOMPLISHMENTS

1.

Your social media platforms made
half a billlon memorable impressions.

Impressions Engagements Post Link Clicks

569,563,801 36,270,834 19,099,526
7 327.5% 2 711% 7 561.3%
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2.

We engaged with 1in 10 South Africans
aged between 20 and 40 years.

When adjusted agaisnt our audience profile,
a 6.4% engagement rate during this period
means that we reached just about 10% of
South Africa’s active population.
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3.

INn the Top 3 Brands by number of Facebook
iNnteractions in February 2021.

(") PRIVATE

In February this year, Private Property WA RO NETFLIX

accumulated 91,065 interactions. Which
was just 60,000 engagements shy of
Netflix. Yes, Netflix.
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February Engagements

91,065
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4.

Our contribution to the total user traffic on
the website rose to an average of 23%

Consistently surpassing the Facebook traffic
contribution prior to our arrival.

About 1in 4 welbsite visitors now come from social media.




ACCOMPLISHMENTS

of Year Hightlights

O.

Our recorded website sessions
grew from 300K to 1.1M between
Feb 2020 and Feb 2021.

Website Sessions
13,656 1,064,729 1,427 377
Feb 2019 June 2020 May 2021
The stride
Moody takes over continues
O @ O @ O
Pre-Moody Ouir first Last month
million sessions
334,296 1,189,922
Felb 2020 Felb 2021



ACCOMPLISHMENTS

6.

End of Year Hightlights

On Instagram, we couldn’t stop growing.

7

5949%

Followers

Our net follower count grew by
half a thousand percent.

80,689

7

244%

Impressions

Our content on Instagram was
viewed over 30Million times, which

marks a 3X increase from last year.

30,795,972

7

4,650%

Engagements

Our engagement rate
rose over 10X

462,299

10
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7.

We are the only business in our industry
that releases roughly 400 weekly content
pieces, vs 15 for our closest competitor

BECOMING UBIQUITOUS

By airing over 11,000 pieces of content
In the past year, we have steadily grown
our brand recognition and continued to
foster a deep sense of affinity within
Private Property's potential customers.




ACCOMPLISHMENTS

8.

End of Year Hightlights

On Facebook, we acquired, delighted and

engaged with a bigger audience.

Thanks to our posting volume and quality, as well as
our focus on creating experiences rather than mere

transactions, organic impressions saw a remarkable
growth over the year.

Our Facebook engagement grew by 791% to a
remarkable 36Million across every engagement
metric. Worthy of note is the amount of post link
clicks, which grew by 685%.

7

427%

Impressions
553,890,624

7

791%

Engagements
36,203,748

7

1,359%

Orgainc Impressions
128,246,693

7

685%

Link Clicks

19,534,633

e



ACCOMPLISHMENTS

O.

Our Youtube channel grew by
30K subscribers

] ,
2 YouTube private property sa
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Your spacs
your rv'
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And we believe it was just the start.

Our growth on Youtube from 20K to 50K subscribers
was the result of an increase in relevance, volume,
consistency and production quality. As we improve
on each of these aspects going forward, we
anticipate an even greater growth.

Sulbscribers, June 2021

SOK

End of Year Hightlights

13
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10.

A combined R50 Million worth of
properties sold thanks to our
Home Shoppers Show.

In only 3 months

In addition,

« 10X featured listings sold (R2,400.00)

« A 5D HD package (R3,160.00)

« 1 Unlimited agent (R1,195.00)

« A full contract plus branding (R3,345.00)

e And a 5-agent client account grew to over R10K/month

All thanks to this relevant and inspirational show. As the
episode count, quality and reputation grows, more clients see

us as a brand they'd like to be associated with and buy from.
We intend to build on that.

Show views during period

2M
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1.

We became the only business to host
a daily podcast in the industry.

With over 280 episodes aired since 2020 which

. . . . sl A 1. sartin THE FUTURE
dispense in-dept information about the real TOP TIPS En . showstortsin [RNENINIESINEHIS BUILDING.
. . i TO REVAMP RO\ 00:25 il N DEVELOPMENTS
estate industry, Private Property is each day YOUR HOME R =i

THIS WINTER

seen to shape the narrative in this industry,
thereby increasing its perceived authority.

The only daily property podcast in Africa.
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12.

180K Comments responded,
142K messages recelved.
Our audience feels closer.

We developed a number of superfans over this
oeriod. People who would choose and recommend
Private Property not for price and specs alone, but
oecause they've seen in us the values they hold dear.

As we learn more from our audience, we continue to
collect the relevant insight to meet our current and
future business objectives.

To a bright future,

The Moody & Smith team.



OPPORTUNITIES:

Where do we go from here?
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We see 3 main avenues of
growth going forward.

Using the plethora of tools and experience at our
disposal, we seek to do more to help you reach your
business objectives.

Develop better Establish more Explore new ways to

Reach Influence Monetise

SEEK MORE IMPRESSIONS + BETTER SHOWS + SELL ACCESS TO OUR ACQUIRED
LINK CLICKS PLATFORM RELEVANCE REACH & INFLUENCE




How we achieved these results
and could do the same for you:

Captivating Content Creation Optimised Digital Marketing
Our content created new online doors to the The more we understood the client’'s audience,
client’'s website and extended the interaction the more we were able to optimise our ad
between the brand and its audience. The campaigns, drastically reduce our costs and
longer the interaction, the deeper the affinity. reach an ever increasing customer base.
24/7 Community Management Profit Centric Approach

We engaged with the client’s audience around Our marketing initiatives were run with the
the clock, to match the reality of today’s express intent to create present and future
always-open culture. The more the audience felt financial value for our client. While likes and
heard, the more they came back and the more awards will always sound good, we believe

they revealed to help our client delight them. more money In your pockets sounds better.




We can help you
be top of mind
for the people
who need what
you offer.

Contact Us Today

+27 118815692 | info@moodyandsmith.com



tel:+27118815692
mailto:info@moodyandsmith.com

Moody
& Smith

Thank you.

WWW.MOODYANDSMITH.COM



http://www.moodyandsmith.com

